








Phase 2: 

Content Development 
The Replay team quickly collaborated with the 
NeoCell marketing team to produce the content 
needed to fulfill our vision. 

I High quality product & lifestyle photography 
I "Glow Getter's Guide" weekly publication 
I Influencer outreach 

https://medium.com/@NeoCellHealth


Phase 2 (Cont'd): 

Product & Lifestyle Photos 
To align with our goal of creating an engaging brand identity 
on Instagram, we knew we needed to increase the quality of 
their product photography. 

We also began using color blocking, focusing on a different 
color each month. This has helped create a cohesive look 
while scrolling. 
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Phase 2 (Cont'd): 

Glow Getter's Guide 

The Glow Getter's Guide become a source for 
motivation, nutritional information, and lifestyle 
ideas. 

We used largely soft sells in these articles, as the 
primary goal was to provide value, not sell product. 

(That would come with advertising.) 
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Phase 3: 

Influencer Outreach 

Influencer marketing has become a valuable way to 
increase brand awareness, and has been very 
successful for NeoCell. 

We created the Influencer Guidelines, sourced 
interested influencers, and oversaw the content 
development. 

Influencers used a mix of Instagram Stories and posts 
to create dynamic content that shared NeoCell's 
mission. 



Phase 4: 

Marketing & Advertising 

Our team of digital marketers delivered the newly generated 
content through Facebook, Medium, and lnstagram. 

We used Faceboak Ad Targeting to focus on those most 
likely to purchase, so we could use the limited Ad spend 
effectively. 

I Users near GNC locations carrying our product 
I Users who showed interest in Health & Wellness 
I Users with online purchasing behaviors, specifically 

with CVS and Sam's Club 

................. 1'MPW " .,

< ...... 

M-S l1.7K 4,629 

,uoc'tu 

MfswQ4: :., 

--• • 

iw.,,u..,c�� 
.lnlo,rlngl.AMaldil'IMIIM!)' 

--

1,, OM JQt Cofclolnl;l) 

Ck'(ror 20U'JHon•.tN,,,'�'"9'� 
bll)V.'2:U-00 

_,-.._-�� .. 
·-·

°"' -





Conclusion 
We continue to work with NeoCell on their 
digital marketing efforts, and are looking 
forward to upcoming campaigns. 

As social media continues to evolve, we will 
adopt this strategy to reflect the changes. 
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View Neocell's: 

Facebook Page I lnstagram Page I Medium Page 

https://www.facebook.com/NeoCellCollagen/
https://www.instagram.com/neocell/
https://medium.com/@NeoCellHealth
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